COSMETOLOGY ADVISORY COMMITTEE

MINUTES-FEBRUARY 10, 2003

9 TO 10:30 am

ROOM 2926H/COSMETOLOGY BUILDING

Industry Attendees:


Alicia Armstrong-Matthew Robert Salon

Matthew Armstrong-Matthew Robert Salon

Marilyn Firlotte
College Attendees:
Alpha Clinton, Faculty

Berta Lloyd, Dean Professional-Technical Education

Marketing Activities:  There is a need to have more customers to support the need




   for students to have the opportunity to have “live” customers




   on which to apply their skills.  

· Faculty Alpha Clinton organized a Cosmetology Cut-A-Thon as part of Professional-Technical Week.  Students have the opportunity to provide $1 hair cuts to students and also do a fashion show with disc jockey demonstrating contemporary hair styles.  The event will take place in the PUB from 9:00 to Noon.

· Provide marketing materials to the high school populations -- especially around prom time.

· Collect  emails from current customers and email them regarding “specials.”

· Provide information on “specials” for the College NetNews.

· The salon currently has added an extra evening and is now open two evenings a week—Wednesday and Thursday.

· Shoreline is now an International Pivot Point School.  This gives the program great credibility with students and the industry.

Curriculum Integration:

· Pivot Point Skill Standards have been integrated into existing curriculum.

· New curriculum ideas include aesthetics, barbering (military program) and industry upgrade training.

