SHORELINE COMMUNITY COLLEGE

ADVISORY COMMITTEE MEETING

PROGRAM:

VISUAL ARTS


DATE:  4/9/04

PLACE:

CENTRAL CONF. RM.

TIME:  11:00 AM-1:00 PM
INDUSTRY MEMBERS PRESENT 

Cara Haskey; Daniela Birch; Mark MacDonald; Dan Burbank; Scott Butler; Charla Reid; Thad Scott

COLLEGE PRESENT

Chris Shafner; Mike Larson; Dick Davis; Bruce Amstutz; Andy Conrad; Chuck Shultz;
Berta Lloyd; Norma Goldstein; Barbara Loney

INTRODUCTIONS
The meeting started with an introduction of all in the room. 
NEW HIRE

We then discussed the new Digital Imaging VCT position starting in the fall of 2004.
Norma Goldstein voiced her pride in this department and the fact that this is a very important new hire. Members read the job announcement and discussed the position, the department, our needs and the industry. They were requested to spread the word, if they knew of anyone in their circles who were qualified for the position.

NEW PROGRAM IMAGE/MARKETING
Mike Larson presented the VCT brochure and poster advertisement pieces. Several members of the board communicated their support in the need for all art schools to advertise, including SCC, and that most of these marketing campaigns are orchestrated, well-funded and target specific audiences.
 Daniela  Birch would like to help us with developing successful student profiles or testimonials if that is something that could be used as part of a marketing campaign in the future. Another marketing idea that was discussed was inventing an art competition with the winner receiving a prize of a scholarship to SCC. Berta added that she has the funds available for something like this- just ask.

REQUEST FOR NEW MEMBERSHIP FOR THE ADVISORY COMMITTEE

Next was a query for new members for the Advisory board- especially in under-represented areas like web and video editing.

INTERNSHIPS

Mike Larson presented a short summary of our Internship Program and the need for advisory members to form a conduit of possible internship opportunities through their many contacts.  (1 credit = 3 hr/week, 5 credits = 15 hours a week; students must have earned 30 credits in the VCT curriculum before being connected with an internship position) 
Mark MacDonald stated his company provides 12-15 internship positions a year, from 12-16 hours per week, and that we could call him anytime for a possible position. 
Charla Reid may also have an internship opportunity.

INDUSTRY TRENDS

The group then spent 20 minutes talking about various trends in several areas of the communications industry and their personal experiences. New graduates are often hired as production artists, more than as creative artists, and a successful graduate would need to be competent in many production areas, and hopefully have raw talent to take them up the ladder. Thad said that one of his greatest assets in climbing up that ladder was the ability to work well with both the client side and the production side.

NEXT MEETING AGENDA ITEMS

Norma Goldstein asked the group to prepare for our next meeting- we will be discussing the VCT curriculum and what need to be updated. 
Mark MacDonald added that students will need to be learning useful business communication skills ie: Managerial skills, role-playing, team-player skills. 

WEBSITE

Norma Goldstein also asked the group to look at the VCT and SCC website and communicate your impressions on these.

The meeting was adjourned at 12:40.

A tour of the VCT/Art building was then conducted for those who could stay.

Minutes submitted by Chris Shafner

