Fashion Merchandising

Advisory Meeting

Minutes

May 28, 2004 1-3pm

Present:

Carla Hogan

David Starr

Berta Lloyd

Laura Portolese Dias

Cindi Handloff

Ann Loomis

An update of current progress was given on FM program.

The purpose of the meeting was to obtain feedback for use when developing curriculum and courses for FM.

Specific content was discussed to be included in each of the courses:

Introduction to Fashion

· Career focus

· Development cycle

· Overview of global issues and sourcing

· Need to lots of guest speakers

· Trend forecasting
· Overview of marketing for fashion

· Fashion icons

History of Fashion

· Cyclic nature of fashion

· Specifics on how fashion reflects society (political, social, etc)

· Textiles 


· benefits 

· features

· Use of swatch book?

Retail Marketing and Management
· In store marketing

· Visual presentation

· Signage

· Strategic product placement to increase sales

· In store events

· Marketing mix

· Types of stores, location selection

Retail Buying and Management

· Excel

· Buying plan

· Negotiation with vendors

· OTB

· Assortments

· Markdowns

· Use of Simulation software for this course?

Guest Speakers, internships and were some ways discussed to build connections with employers.

The committee then discussed and agreed that FM should be merged with the BusAd advisory meeting, unless curriculum specific meetings were necessary in the future.

Meeting adjourned at 2:50pm.

