19™ ANNUAL STUDENT SUCCESS BREAKFAST

“Fund the Future”

SPONSORSHIP & PAYMENT INFORMATION:

~_ Platinum Level - $5,000
~ Gold Level -5$2,500
~_Silver Level - $1,000

Total Amount Due: $

BUSINESS INFORMATION

Name (As you would like to be listed):

Contact:
Address:
City: State: Zip Code:
Phone: Fax:
Email
PAYMENT INFORMATION
Check
Credit Card
Invoice
Method of Payment:
Card#: Expiration Date:

Cardholders Name:

Signature:

FOUNDATION

Please fax or email completed form to Shoreline Community College at 206-546-4630 or email KShawhan@shoreline.edu

SHORELINE COMMUNITY COLLEGE FOUNDATION
16101 GREENWOOD AVE N. = SHORELINE, WA 98133 = WWW.SHORELINE.EDU

Shoreline Community College does not discriminate on the basis of race, sex, age, color, religion, national origin, marital status, gender, sexual orientation or disability.




19™ ANNUAL STUDENT SUCCESS

COMMUNITY CAMPAIGN BREAKFAST

“Fund the Future”

SPONSORSHIPS

The Shoreline Community College Foundation hosts the Annual Student Success Campaign Community Breakfast each November.
This event raises crucial dollars for student scholarships and emergency financial assistance for students in need. Attended by
business and community leaders, and campus and neighborhood friends and communities, our goal is 400 attendees this
year. Please show your support and be recognized as a leader in the community for supporting students in need and Shoreline
Community College Foundation.

SPONSORSHIPS AVAILABLE
Benefits Silver Gold Platinum
($1,000) (52,500) ($5,000)

2 tickets to Breakfast *
One table for 8 at Breakfast *
Two tables for 8 at Breakfast *
Quarter page ad in program i
Half page ad in program *
Full page ad in program *
Name/Company Signage on Table * * *
Recognized as Sponsor with * * *

name & logo in event program
Recognized as Sponsor with color slide * * *

on large screen at event
Thanked as Sponsor from stage by i s k

Foundation Executive Director and Emcee

Recognized as Sponsor with name and * * *
logo on Foundation website for one year

Banner Displayed at event * *

Social Media Recognition on college Facebook * *
& Twitter as sponsor

Name and logo printed in College Winter/Spring * * *
Community Report with article

Full page ad in College Winter/Spring *
Community Report to 65,000 addresses

Foundation 6/27/16




